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It’s no mystery 
why Dodge sales 
are up and 
auto industry 
sales are down. 

Dodge has 
more kinds of 
high-mileage 
front-wheel-drive cars 
than anyone else. 

Dodge has 
more of the 
lowest priced 
front-wheel-drive cars 
than anyone else. 


































































































Why has front-wheel-drive 
become the wave of the future? 


Fuel-efficiency. 

The new front-wheel-drive technology 
mounts the engine sideways over the front 
drive wheels for direct power. 

Then it takes the bulky transmission, drive 
shaft and rear differential out of the way of the 
passenger compartment. And moves them all 
up front with the engine to form a single 
compact power train 

The gas tank can 
now be tucked safely 
in front of the rear axle 
and out of the way of 
the trunk. 

This simple, 
space-efficient design 


permits a roomy passenger and luggage 
compartment in a smaller high-mileage car. 

That's not all. With the weight of engine 
and power train directly over the front drive 
wheels, you get better traction in snow, rain, 
and on slippery surfaces. 

And because front-wheel-drive pulls a car 
rather than pushes it from behind, you get a 
great sense of 
stability and precision 
around turns, through 
traffic and over un¬ 
even road surfaces. 

But the bottom 
line is better fuel- 
efficiency without 
sacrifice of room. 




Why Dodge front-wheel-drive? 


Dodge advanced, state-of-the-art, front- 
wheel-drive technology is acknowledged 
throughout the industry. We've had the benefit 
of over 11 billion miles of owner experience with 
fuel-efficient front-wheel-drive cars in America. 

That's more than Ford or GM. More than 
Datsun or Toyota. And we re just warming up. 

Dodge now has more different kinds of 
high-mileage front-wheel-drive cars than any 
other nameplate.** 

Foreign or domestic. 

Most of the cars we sell today are high- 
mileage front-wheel-drive. 

The new Trans-4 engines, standard in 
most of our domestic front-wheel-drive cars, 
are specifically designed and engineered for 
front-wheel-drive. This not only makes them 
exceptionally fuel-efficient, it also makes 
them wonderfully easy to service 
because most things are up-front, on-top 
where you can easily reach them. Dodge 


in our new mileage breakthrough—an 
advanced electronic fuel-control system that 
continuously monitors and adjusts engine 


timing and air/fuel ratio for optimum efficiency. 
Result: Dodge is the mileage leader in more 
classes than any other nameplate.** American 
or import. 

Dodge front-wheel-drive cars are 
designed and engineered so carefully that 
they have traditional resale leadership. 

In fact, our Omni has the highest resale 


Dodge front-wheel-drive cars share 


record of any car built in America, based or 
recent Automotive Market Reports of 1979 
models with automatic transmissions. 

Dodge has been able to achieve all this 
and still maintain competitive prices. In fact, 
Dodge has more of America's lowest-priced** 
front-wheel-drive cars than anyone else. 

And think about this. If everyone 
drove a Dodge front-wheel-drive car, 
America wouldn’t have to import one . 
drop of OPEC oil for gasoline.** 


Americas not gonna be pushed around anymore. 
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“Most cassettes 
are afraid of me:’ 

-Stevie Wonder- 
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Outboard Marine 
found that we 
fast response their products do. 



My 


































[Try?- The pleasure is back. 
99% tarfree. BAR 1 LAY 



Kings, 100’s 


































The right moves in 
basketball start with the 
right shoes. The same 
goes for any other game 
you play. 

So the first smart 
move to make is to get the 
right athletic shoes. Shoes 
that Eire right for your 
foot, right for the surface 
you play on, right for the 
way you play the game. 

Which is why you 
ought to bring your feet 
to The Athlete's Foot. And 
put your feet into Pony. 

At The Athlete's Foot 
we specialize in shoes for 
athletes. We train our 
people to know the fea¬ 
tures of every make and 
model we carry—the 
materials used in soles 
and uppers, the last, the 
construction. Because 
all these things count 
big when it comes to 
keeping you in the 


action and out of trouble. 

That’s why you 
should check out the 
Pony shoes that help put 
the“fast" in UCLA’s fast 
break and the “D” in 
Syracuse’s defense. 

College stars cind 
pros count on Pony scien¬ 
tifically-advanced action 
shoes to help them make 
their moves. 

So whether you 
choose one of the Pony 
Pro or Starter leather 
models, Lo or Hi Tops, 
you’ll get the same per¬ 
formance that NBA 
All Stars from David 
Thompson to Bob 
McAdoorelyon. 

Whichever Pony you 
choose, you’ll have the 
right shoes to make all 
your moves. 

So make your next 
move to The Athlete’s 
Foot. 


-Athlete’s 

Them Foot. 


STARTER, Lo and Hi/PRO 80, Hi and Lo 



Bill Rodgers has a 
winter training secret 
he's willing to share. 
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^ Ballan tine's 

^ V-" in the famous square bottle 

inherits its great taste, and 
" its blend of 44 great whiskies, 

from our 30-year-old BalLantine's— 
the oldest, most expensive scotch in the world. 

Ballantine’s. Makers of the oldest and most expensive scotch in the world. 







To understand 
the modern world, 
you've got to have 
CONNECTIONS. 


little. Brown 

































The Nikon EM 

It costs so little, you’ll be amazed. 







Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 









$20. OFF DE CEMBE R 7 TO 20. 

| Sears] 

Where America shops for Value 












SCORECARD 
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The Sony 
Walkman 


Look around It's happening 

More and more people every 
day are listening to music in a 
revolutionary way 
The Walkman is a completely 
portable stereo tape machine that 
plays music with such power and 
























































































































KENTUCKY PUTS THE BIG 
HURT ON THE BIG TEN 




























































ULTRA LOWTAR 



Cambridge 
inn?? 

















IMPORTED 


JPECIAL DRY. 
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Thrill someone this Christmas. 
Give Lord Calvert Canadian. 
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Warning : The Surgeon General Has Determined 
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Thai Cigarette Smoking Is Dangerous to Your Health, 
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by Bjarne Rostaing 































...and one for me. 

Seagram's 7 Crown makes the ideal gift for everyone on your list. 

But we suggest you set aside an extra bottle for yourielf. After all that shopping, you deserve it! 

Seagrams t Grown 

Where quality drinks begin. 




Can you look this man straight in the eye 
and honestly say you deserve Crown Royal? 
























































Get the mileage of a Datsnn without having to drive one. 


While it's true the 1981 Datsun 
280ZX 2-seater oilers good mile¬ 
age and is lun to drive, there are 

little flower. Like an ungenerous 
portion of passenger room. No 
place to hide luggage. And a price 
/ou might expect to pay for a 

Pontiac's new Grand Prix 


ask about GM's new 24 month/ 
24,000 mile Power Protection 
Plus limited warranty and Grand 
Prix s available diesel V-8. 

OVER $1,700 LESS THAN 
DATSUN 280ZX 

Compare the manufacturers' 
suggested retail prices for these 
two sports. You may begin to 
suspect that $ 10.994 is a bit staq- 


GRAND NEW STYLING... 

New aerodynamic lines deal w 
the forces of air and motion 
beautifully and efficiently^^nd. I 
highlight these wedge-shaped 
contours, the Brougham isatlir 
with a stylish new grille, paddei 
landau top with new formal ret 

* .. .ANd'gRANDNEW COMFORT 


g for the 1981 Datsun 280ZX 
ter with optional automatic in 
ce of Grand Prix Brougham's 
)5, as shown. Taxes, license, 
ration charges and available 


jes vary JVItiRt/ 
nation pONTIAC 

I this TOIHE 


PLUS PONTIAC’S NEW EFFICIENCY 
SYSTEM, INCLUDING GM'S 
COMPUTER COMMAND CONTROL 

For impressive fuel economy and 
cleaner exhaust, a computer con 
tinuously monitors and adjusts fhi 
air/fuel mixture in the carburetoi 
to changing conditions New tire 
designs and an automatic trans¬ 
mission with torque converter 
clutch also help save fuel They'r 
all part of Pontiac's new Efficienc 
iW System a system designed to 
give new 81 Pontiacs improved fu< 
economy, plus the comfort, styling 
and performance you deserve 
So see the new Grand Prik 
Brougham at your Pontiac 
dealer's He probably has 








by Dan Levin 























































SUPERSTAR FOOTBALL POSTERS 


Pro action starts here! 


YES! Send me the posters indicated at $3 each (or 
money-saving 3 for $8.50 and only $2.50 per poster 
for each additional) plus $1 per order for postage and 


4242 Joe Greene 


4255 Archie Manning 


4275 Dan Dierdorf 
4277 Earl Campbell 
4279 Ray Guy 



4295 Jack Youngblood 

4296 Steve Grogan 

4297 Bert Jones 
4299 Terry Bradshaw 


TO: SPORTS ILLUSTRATED c/0 














COLLIEQE FOOTBALL 


by Mike DelNagn 





















BACARDI 

Gold Reserve 




BACARDI,Gold Reserve rum.Our ] 
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The pipes of Hatfield 
hiss no more. 

. For many; Hatfield 
| was an Arkansas 
f version of paradise, 
f population 433. But 
^even litde Edens have 
their serpents. Here, I they were the town’s 
| gas pipes. Half the gas JF , supply was hissing 
away throughjMgjrfiftfcJehks underground. 
„ And ^flP^nomyftoA fix^j^hings right 
wasn’t around' Then^|fc-. Mayor 
Milburn Hines heard about“Driscopipe/S% 
Corrosion-resistant plastic pipe developed by^ 

Phillips PetroleumXhis pipe could fit in hi s 
budget. And, with some advice from ^JpPhillips, 
local townsmen could install the ^«pne w pipe 
themselves. Which they did. ^jjflfSaved enough 
gas the first year to pay ; .for : ^(^eveiything. And 
hisses in Hatfield 
IBIParesaved for villains in school plays. 
Phillips Petroleum.Good things for cars and the people 
who drive them. The Performance Company g 


The pleasure 
is back. 


BARCLAY 




BARCLAY 


99% tar free. 


Kings, 1 mg. "tar", 0,2 mg 
100's. 3 mg. "tar”. 0.4 mg 
av. per cigarette by FTC 


Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 


Kings 

100‘s 
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“Give the Olympus OM-1CL and never 
worry about what to give again.” 



OLYMPUS. 

Excellence by design. 
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YOU DON’T GET TO BE 
THE BESTSELLING IMPORT IN 
MAINE/VERMONT AND ALASKA 
ON LOOKS ALONE. 















































What he needs is young, clean corn with no 
cracked cobs at a moisture count of under fourteen 
And the surest way to get this kind is from 
farmers way off in Illinois. Of course, he 
grumbles a bit when these Illinois boys don’t 
arrive on time. But they do have a good distance 
to come. And as long as their corn stays up to 
standard, our miller will always be waiting. 



Tennessee Whiskey • 90 Proof • Distilled and Bottled by Jack Daniel Distillery. Lem Motlow. Prop Inc, Route 1, Lynchburg (Pop 361), Tennessee 37352 






SONY INTRODUCES 
A CASSETTE DECK 
FOR PEOPLE 
WHO WOULD ONLY 
CONSIDER 
REELTO-REEL. 


Until now the superiority of reel-to-reel tape 
decks to cassette decks nas gone unquestioned. 

But Sony, renowned for its unique ability to per¬ 
fect each link in the recording chain- microphones, 
motors, tape heads, even the tape itself-has just 
created thcTC-K81. A cassette deck so advanced it 
delivers the kind of crisp, clear, unwavering sound re¬ 
production you would only expect from reel-to-reel. 

HEADS WITHOUT HEADACHES. 

Just as in the best open reels, at the heart 
of the Sony TC-K.81 cassette deck are three separate 
heads. One to erase, one to record and one to plav 
back. This arrangement offers instantaneous “off-the- 
tape monitoring. Which means you can compare the 
quality of the recorded music to the quality of the 
original-while you’re recording. 

In addition, each head can be optimized for its 
own specific function. 

Of course, fitting three heads into the tiny 
cassette shell openings, accurately. bias cal f 
for years on end. is no small feat. Es- X, 
pecially since the slightest alignment (Q 

error can cause significant high- • 

frequency loss. So to make sure you 
hear all the sound you’re supposed to, Sony has 
created a major breakthrough in head design with a 
unique independent suspension system. 

This remarkable system allows incredible 
precision and consistency in head alignment. And 
just as important, there's no longer the need for you 
to realign the heads from one tape to the next as in 
other cassette decks. Equally innovative is that only 
Sony uses heads that are a combination of Sendust 
and Ferrite. So you get the advantages of both, with¬ 
out the disadvantages of either. 


TWO FUNCTIONS. TWO MOTORS. 

Because tape-speed irregularities can affect 
your music, the K81 has two separate motors. 

One takes care of fast forward and rewind, while the 
other, combined with what we call “Closed-Loop 

uniformity past the heads.There’s no pulling, pushing 

Thfs division of labor reduces the number 
of mechanical parts needed in the drive mechanism 
and virtually eliminates wow and flutter. 

THE LAST WORD IN FINE TUNING. 

All tape is not created equal. So the K81 fea¬ 
tures front-panel bias calibration controls. These allow 
the K81 to be hand-tailored in order to get the ideal 
high-frequency response out of each individual tape. 

And to insure your recordings are made on 
a background of silence, free of annoying tape hiss, 
the K81 incorporates the Dolby" Noise Reduction 
= c level cal System. But Sony goes one belter with 

,X a foolproof record calibration device 
•C \ fjv that insures the Dolby System will 
' -- 3 always work at its peak effectiveness. 

R Obviously we could fill pages on 

the technological advancements in the K81. Like 
the two 16-segment. LED Peak Program Meters. Or 
the special “Auto-Space Record Mute" which allows 
you to blank out commercials and other interruptions. 

But you don’t have to understand all the cir¬ 
cuitry to know what makes the K81 superior. 

When it comes to high fidelity tnere’s only one 
thing you have to know. And that’s Sony. 






A third less tar 

than the leading filter 85 


PAIL MALI LIGHT lDD’s 


































































































EACH YEAR, Ewan Macdonald 
gathers his clan, pours his 
Scotch, and proposes his toast: 
“Grant us brotherhood.” 


The gift of Dewar’s. 
One of the good things in life 
that never varies. 






























OLD CROW 


THE ORIGINAL SOUR MASH 





Money magazine 
is all about. 
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Walt Garrison 

answers your questions about 
smokeless tobacco. 


Q: Walt, just what is Moist 
Smokeless Tobacco? 

A: It’s just what it says: 

"Ibbacco you enjoy without 
lighting up. 

Q: How do you use it? 

A: First, you don’t chew it. 

Just take a small pinch 
between your thumb and 
forefinger, put it between 
your cheek and gum, and leave it there. 
The tobacco will slowly release its great 
flavor to give you: '' ' ' ‘ ' " 




All three are packed in con¬ 
venient cans and each is dated 
for freshness. 

Q: Is the date on the can the 
expiration date? 

A: No, it’s the date of manu¬ 
facture. It’s our way of letting 
you know how fresh and moist 
our tobacco is 


Q -.Is it hard to use? 

A: Not really. When you first try it, the 
tobacco may move around in your mouth 
more than it should, and your mouth may 
water a bit more than you’re used to, but 
getting the hang of "going smokeless” is 
all part of the fun. In a couple of weeks 
you’ll be a "pro.” 

Q: Is there a difference between the three 
most popular brands? 

A: Sure . . . HAPPY DAYS is a mild, " 


lyre-„- -„- - r - m 

il tobacco satisfaction, per week, and that’s about a dollar’s worth. 

Not bad, when you think how much every¬ 
thing else costs these days. 

Q: Do a lot of people use smokeless 
tobacco? 

A: A lot more than you think. Last year we 
sold over 325 million cans. And more and 
more people from every part of the country 
are "going smokeless” all the time. (Even 
loose-leaf chewers are mixing it in with 
their brands for extra flavor.) 


Q: Where can I buy it? 


lying blend of mint-flavored tobacco, while A: Ask for it at your favorite tobacco coun- 
SKOAL is full-bodied with the added good ter; or mail the coupon below and you’ll get 
taste of wintergreen. COPENHAGEN is a a free can of HAPPY DAYS to try. 
stronger, natural blend of choice tobaccos. Thanks a lot, Walt.... 


A pinch is all it takes! 



L, 















Stand by your friends this Christmas. 
E&J Brandy. 
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THECOST TRAP 
H HEALTH CARE COVERAGE. 


Everybody wants to control health care 
coverage costs. But sometimes executives can 
make a costly error. 

THE PROBLEM. 

You see, the cost of health care protection 
has two basic parts. The cost of benefits, and 
retention costs (everything from administrative 
costs to risk charges). 

Some purchasers are caught in a trap by 
concentrating only on retention costs, which 
generally are only between 5 and 10% of the total 
health care coverage bill. 

They forget that the really big savings 
come from holding down benefit costs, which 
usually make up 90 to 95% of what you spend 
| for health care protection. 

THE SOLUTION. 
That’s why Blue Cross and 
I Blue Shield Hans pioneered the 
I development and use of cost 
I containment programs to con- 
I trol and manage benefit costs. 
And Blue Cross and 
Blue Shield Plans are the only 
ones whose operations are 
broad enough to deal with the 
problem effectively. 



^tomorrow 

HEALTH CARE DOLLAR 


MAKE THE BIGGEST 


IT’S ALREADY WORKING. 

Blue Cross and Blue Shield Plans often 
have special arrangements with hospitals and 
physicians supporting a wide range of cost 
containment initiatives. This means value added 
and lower benefit costs to enrolled groups. 

In fact, over the last decade, our programs 
have helped cut the actual hospital stay by 
an average of one full day. And saved 
$1,250,000,000 last year alone. 

So, before you make a decision about your 
group’s coverage, contact your Blue Cross and 
Blue Shield Plan Marketing Representative. 

He can keep costs from trapping you. 

Or write for the free booklet: "The Most 
Effective Health Care Protection For Your 
Employees:' Blue Cross and Blue Shield 
Associations, Box 8008. Chicago, Illinois 60680. 


HELPING CONTROL ALLYOUR COSTS. 




Case Sharks. 








These three Case Sharks 
finest lockbla^ knives' n 

More than 150 hand opet 
into the making ot each 1 



Ready for 
Mt. St. Helens, 
Hurricane Allen, 
Love Canal. 


Red Cross: Ready for a new century. 






















3 of 4 
Smokers 
Choose 
Merit. 


High tars take back seat to MERIT technology 
in tests comparing taste and tar levels. 


There’s a low tar cigarette that’s 
challenging high tar smoking— 
and winning. 

The cigarette: MERIT. 

High Tars Finish Second 
Latest research proves smokers 
prefer MERIT. 

Blind Taste Tests: In tests 
where brand identity was con¬ 
cealed, a significant majority 
of smokers rated the taste 
of low tar MERIT as good 
as—or better than—leading 



high tar brands. Even cigarettes 
having twice the tar! 

Smoker Preference: Among the 
95% of smokers stating a pref¬ 
erence, the MERIT low tar/good 
taste combination was favored 3 
to 1 over high tar leaders when tar 
levels were revealed! 

MERIT is the proven 
alternative to high tar 
smoking. And you can 

MERIT 

Kings & lOO’s 






